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The Shaklee Opportunity

We provide a healthier life for everyone
and a better life for anyone.®
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Control Your Health
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Toxins in Our Environment
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Toxins in Our Environment
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The Shaklee Difference
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Always Works Always Green

Over 80,000 annual quality Purest, most potent Sustainable products that are
tests to ensure the greatest natural ingredients safe for you, your home and

urity and potenc our planet®
purtty €nd potency Backed by scientific and yours
Over 350 tests on every clinical proof found in over 90 Leading the environmental
new ingredient to screen peer-reviewed publications movement with sustainable
for harmful contaminants business practices

2007 Landmark Study:
Changing brands can
change your life™
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l Always Safe &
' Purity: Panax Ginseng

| In 1998, the global supply of Panax Ginseng was contaminated with
quintozene, a fungicide banned in the United States.

Sl

To our knowledge, we are the only company to stop selling Panax Ginseng
until clean raw materials could be harvested.

Sunuli J

Safety: Safflower

| Atter rigorously testing a shipment of raw safflower, Shaklee Quality Assurance
sent it out for extraction. When we retested the extract, it was full of lead.

Our QA team went to the extractor and worked with them to identify the source
of lead contamination in their routine extraction process.

As far as we know, we were the first company to identify and correct a problem
with lead contamination at this extractor.



Triglycerides {mg/dL)

I A groundbreaking study of long-term supplement
users conducted in collaboration with researchers

Normal
level is less
than 150

s o,

C-Reactive Protein (mg/L)

Normal
level is less
than 3

from the UC Berkeley School of Public Health

showed that people who took Shaklee supplements
had markedly better health than people who took
either a single multivitamin or no supplements at all.
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Always Works E

2007 Landmark Study: Changing brands can change your life™

than 55 B No Supplement

B shakiee Supplement Users
Nommal B A Multivitamin
level is more

HDL (Good) Cholestero!

I Shaklee supplement users retained normal levels of:
Blood pressure*
HDL Cholesterol*
Triglycerides®
C-Reactive Protein*
Homocysteine*

* These statements have not been evaluated by the Food and Drug Administration.
Thase products are not intended to diagnose, treat, cure, and prevent any disease.
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Always Green

Greening Your Home... ...And Ours

I In 1960, Shakiee created Basic-H® Concentrated Organic Cleaner, I Shaklee is the first company in the world to
one of the first nontoxic, biodegradable cleaners. Today, Basic-H*® be Climate Neutral® certified to totally offset
is the hero of Get Clean®, an entire line of green cleaners. our greenhouse gas emissions.




Naturally Safe,
Proven Effective

Driven by science, not fads:
Over 100 scientific papers—90 of
them published in peer-reviewed
scientific journals

Building loyalty through quality:
Average customer has been
buying products for 17.6 years

“We stand alone in our industry with the number of
rigorous published studies that advance the state
of nutritional knowledge.”

Dr. Jamie McManus, M.D., FAAFP
Chairman, Medical Affairs, Health Sciences, & Education

The
American_Journal
of Cardiology

Metabolism

Clinical and Experimental

A H /7 N The American Journal of

A\ |[({ 7 GASTROENTEROLOGY

The Journal of
1‘\ I tOl.ll&l‘. i ""() and
Complementary
Medicine

Research on Paradigm. Practice, and Poliey

JOURNAL OF THE AMERNCAN CINLEGE OF

(W)NUTRITION

The American Journal of

CLINICAL NUTRITION

A Publication of The American Society
Sfor Nutrition
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Our Roots
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Founded in 1956 by oI o . en
=D, Form%t C. Shaklee ‘ ' o e O S
ll
The #1 natural Pioneering Paid over $6 billion Sold over
nutrition company philosophies: INn bonuse 500 million products

in the USA

Living in harmony with
nature®

The only way to succeed is
to help others succeed



Our People

Your green product guru is . _2
virtually around the corner —
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People Are Talking About sShaklee

%SHAKLEE
illion trees

|lion dreams:
Oprah Winfrey Dan Esty Dr. Wangari Maathai Brad Lamm
Get Clean® is one of In his book Green to Nobel Peace Prize Laureate  Author of “Just 10 LBS”
Oprah’s Favorite Things. Gold, Dan Esty praised Dr Wangari Maathai shared and Dr. Oz Show regular,
Shaklee's leadership in her experience as global Brad loves the Cinch® Inch
eco-friendly business ambassador of the Shaklee Loss Plan!
practices and strategies. A Million Trees. A Million

Dreams. campaign with the
United Nations, inspiring their
Billion Tree campaign.




Our Future

Roger Barnett
Chairman & CEO
Shaklee Corporation

Entrepreneurial family
Proven successes

Invested millions researching the
industry before buying Shaklee

Committed to the Shaklee
mission and our future



Changing Brands Can Change Your Life™

Redirect your spending on products
you already use every day and get:

Naturally safe, proven effective
solutions to everyday needs

100% money-back guarantee

Rewards for sharing what you
like about Shaklee

Products people need and use every day:

Healthy aging Natural product Weight loss Green household
market: market; market: : product market:

$162B | $7B $108B 19%

growth)



Our Products

Healthy Nutrition Healthy Weight Healthy Beauty Healthy Home




The Shaklee Guarantee

Try the products.

Love the products.
100% money-back guarantee.

Share the products.
Get rewarded.
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